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ACE/Security Laminates Inc. (here-
inafter “ACE or Advanced Coatings
Engineering”) started operations in
Ottawa in 1993 with the principle goal of
becoming the dominant brand in safety
and security laminates.  Now a Publicly
held and traded company since its
inception of May 2004, ACE intends to
meet this objective by capitalizing on
the Company's two competitive advan-
tages: 

(i) technological superiority of the
Company's products as proven by inde-
pendent third-party testing; and (ii)
unique, multi-faceted marketing and
sales methodologies aimed at building
brand awareness in both the consumer
and government marketplaces.

Glass laminate products are generally
divided into two categories: safety films
and laminates, which typically range in
thickness from 5 to 8 mils; and security
laminates being 8 mils in thickness or
greater.  ACE currently offers tested and
certified safety and security products
ranging from 5 to 20 mils through their
“100”, “200”, “300” and “400” Series.
ACE's product advantage lies in its pro-

prietary adhesion process, a process
that results in better blast absorption
(by the adhesive itself) while enabling
the bonding of multiple layers of films
(creating a stronger product).  

Government and government agencies
have been, historically, the dominant
buyer of safety and security laminates
and hence all laminate manufacturers
aggressively compete in this space.  In
recent months, the impetus of govern-
mental actors has shifted from relying
on the multinational manufacturers to
dictate national standards to setting
standards that can protect against the
realities of modern day security threats.
The best way for a manufacturer to gain
visibility in this marketplace is to pro-
vide the safest and strongest tested
product on the market.  ACE's “400”
Series laminate offers the highest tested
level of protection - whereas competi-
tors laminates are capable of withstand-
ing a 500 lb. bomb from 184 feet, the
“400” Series laminate can withstand a
2500 lb. bomb detonated from 184 feet!
In addition to the successful test results,
ACE has recently become an approved
vendor by the US General Services

About ACE
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Administration, enabling ACE to sell
directly to US federal government agen-
cies.  

All of the laminate manufacturers sell
to consumers and corporate clients
indirectly through third-party window
tinting companies as well as glass man-
ufacturers and retailers.  The problems
with these sales channels are: (i) glass
manufacturers and retailers are more
interested in pushing their own higher-
margined competitive products; and (ii)
consumers expect “expert” installation
given that the product is meant to pro-
tect their family and property - nobody
wants the guy who put the tint on their
car to install their security laminate at
home. 

The laminate manufacturers have large-
ly ignored the consumer and corporate
laminate marketplaces, as they are, for
the most part, large multinationals that
can only support bulk-order purchases
due to the administrative burden of
servicing consumers individually (i.e.
3M).  ACE has been actively pursuing

the largely untapped consumer and
commercial markets by selling to this
market through its growing dealership
network.  ACE currently has over 65
active dealers worldwide whose sole
focus is to market, sell, install and war-
rant ACE products door-to-door within
their territories.  By effectively expand-
ing the ACE brand, ACE will be able to
essentially develop the consumer mar-
ket for these products. 

The Company plans to grow to over
1,000 international dealers/franchisees
over the next three to five years.  Herein
lies ACE's market advantage - being the
first to effectively bring safety and secu-
rity laminates to the mass markets
directly.  An aggressive North American
PR campaign and savvy advertising are
continuously feeding and supporting
the dealership network.  

The following identifies the key man-
agement team along with a brief
description of their principal duties and
/ or responsibilities.
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Prior to founding ACE, Mr. Fabian was
with the Canadian Broadcasting
Corporation as an award winning
Technical Director. His experience with
the CBC enabled him to understand and
make use of media relations. This has
given ACE the public awareness that has
propelled it to the top of its field. Under
Mr. Fabian's direction, ACE has won
numerous awards. In 1999 Mr. Fabian,
was named as Businessman of the Year,

by the Ottawa Board Of Trade. He is also
the honorary Chairman for the Cancer
Research Society, is the Chairman of the
American Society of Industrial Security
and an accomplished public speaker. At
this stage Mr. Fabian has over ten (10)
years in the safety films and security
laminates industry, with a profound
knowledge and understanding of the
various aspects of this rapidly expand-
ing business.

Peter Fabian, President & CEO
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Mr. Lukian has had an extensive global
career in operations and financial man-
agement. He was recently with
Genomics and Arcamatrix as CFO and
COO where he was responsible for
investor relations, daily operations and
acted as the TSX liaison. Mr. Lukian's
experience has spanned both Blue Chip
and Medium sized entrepreneurial
enterprise. His career included being

president of timber companies in
Malaysia and the Philippines.

Mr. Lukian holds his Certificate in
Chartered Accounting form McGill
University and a Bachelor of Commerce
from Loyola College in Montreal.
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In the last 10 years, government offi-
cials worldwide have had to face the
reality of a growing threat to national
security. The World Trade Center
bombing in New York City and the
bombing of the A.P. Murray building in
Oklahoma City brought to our doorstep
the reality of how vulnerable we can be.
Flying glass from buildings as far away
as 10 city blocks hurt many of the more
than 500 people injured in Oklahoma
City. In the bombing of a military build-
ing in Dhahran, Saudi Arabia, many of
the 19 service men killed were hit by fly-
ing glass. In Kenya, the American
Embassy was the target and some 5,000

people were injured or killed including
many by flying glass. 

To reduce the window glass fragment
hazard generated by a blast, several
technologies have emerged, including
safety window films, and multi-layered
safety films referred to as security lami-
nates, blast curtains, and laminated
glass, etc. Safety and security films are
applied to the inside surface of a win-
dow. Blast testing has demonstrated
that safety and security films can be an
effective way to reduce hazards from
flying glass during an explosion. 
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The US$100 billion global security
industry is comprised of manufacturers
of security products (US$30 billion) and
providers of specialized security servic-
es (US$70 billion).  While the overall
industry is anticipated to maintain his-
torical growth rates of 7% for the next
decade, certain sectors, such as physical
security products, are projected to
expand at annual rates in excess of 30%.
Both security products and services seg-
ments remain highly fragmented even
in the midst of continuing consolida-
tion.  Key security industry drivers
include: growing public concern about
terrorism, fear of crime amidst increas-
ingly random and violent attacks,
expanding global reach of US corpora-
tions into less stable geographic
regions, and increasing economic losses
from crime and fraud.  

As can be seen from the above chart,
physical security products are currently
a $7 billion market.  This segment is
defined as products used to physically
protect and prevent individuals and
property from harm and includes blast
resistant glass and laminates.  The over-
all segment is very fragmented, with
most participants generating less than
US$20 million in annual revenue.
Historically, the security products seg-
ment has experienced high single-digit
growth (7-9%).  However, given the
events of September 11th, demand for
these products in both the near and
long term, will be much higher.  Morgan
Keegan estimates that annual growth
will be closer to 15-20% annually.

Products - US $30 billion

Physical Security
23%

Other
17%

Computer/Data Security
10%

Monitoring/IdentiÞcation
50%
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For the intent of this discussion safety
and security will be classified in two cat-
egories:

1. safety involves reducing the risk of
injury, loss or death due to accidental,
natural and or unintentional causes;

2. security involves reducing risk of
injury, loss or death due to the inten-
tional actions of another person or
action taken by a group.

Safety Films

Safety films contain a single sheet of
polyester with either a pressure-sensitive
or water-activated acrylic adhesive. They
are a spin-off solar control films and are
generally 02, 04, 4.5, 05, 06, 07, 08 mils
(0.0002 to 0.0008 inches) in normal thick-
ness. Safety films are available in clear,
solar control reflective or architecturally
tinted varieties. Some have ultraviolet
(UV) protection.  Safety films are essen-
tially used to protect against light load-
bearing effects that would ordinarily
crack, shatter or break glass. Most have
poor adhesive capabilities because their
adhesives harden and dry completely and
are of minimal thickness; these safety
films (or tints) are more likely to suffer

"delamination" (i.e., the film separating,
bubbling or peeling away from the glass).
Improper cleaning methods can scratch
or deface poor quality safety films. In
addition, safety films do not have a
strong resistance to chemicals; as a cau-
tionary note, some manufacturers rec-
ommend not using an ammonia-based
cleaner on films.

The standard used for the testing of safe-
ty films is ANSI Z 97.1-1984.  This testing
standard has performance criteria that
are directly related to the reduction of
cutting and piercing injuries to persons
who impact the glazing.  It should be
noted that this test is centered on pre-
venting harm to an individual impacting
the coated glass.  It is not designed
around objects, explosions or projectiles
impacting the glass, nor does it measure
how well the glazing stays intact or pre-
vents the glass from separating and
impacting, cutting or piercing those
behind it.  The three impact levels for
ANSI Z 97.1-1984 are 100, 150 and 400
foot-pounds (ft-lbs).  Nearly all safety
films can pass the 100 and 150 ft-lb
impact testing requirements without a
substantial percentage of glass loss.
Moreover, very few pass the 400 ft-lb test.  
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Security Films

Security films consist of multiple layers
of polyester film laminated together
with a pressure-sensitive acrylic adhe-
sive.  Security laminates are typically
made in nominal thickness of 09, 11, 13,
14, 15, 18, 20mil.  Various national, US
and international testing agencies,
including the Security Industry
Association, recommend 09 mils as the
minimum thickness for security lami-
nates.  

The higher-technology security lami-
nates provide the following benefits and
features: UV radiation control (trans-
mittance reduction) of over 99% per-
cent in the adhesive throughout the
laminate (high performance laminates
have multi layers of adhesive through-
out the laminate, since they consist of
multiple layers of film), not just in the
layer between the laminate and the
glass; non-drying, non-hardening
adhesives; solar control; and a limited
electromagnetic interference/radio fre-
quency (EMI /RF) protection and
shielding. There are only a few quality
laminates that offer composites of these
features.  

Security laminates are resistant to heat
(900 degrees Celsius), exhibit no flame
front advance (that is, flame does not
expand across the laminate), are
extremely hard to ignite and are self-
extinguishing when removed from
direct flame. When retrofitting existing
glass, security laminates are the single
most cost effective approach to prevent-
ing perforation and consequent injury
and damage from force entry attacks,
projectile entries and explosives blasts. 

Underwriters Laboratories (ULC) S332-
93 test has three major impact tests,
which are conducted at 70  to 80 degrees
Fahrenheit (21 to 27 degrees Celsius),
and two major thermal conditioning
impact tests, conducted at 14 to 120
degrees Fahrenheit (10 to 49 Celsius).
All the tests involve dropping a 3 1/4
inch-diameter, 5 pound hardened steel
ball onto a 1/4-inch thick, 24-inch by 24-
inch glass pane treated with laminate
on one side. 
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The US General Services Administration
(GSA) has the oversight of design and
construction of new facilities and man-
ages the existing property for a large
portion of the US Government. After the
Oklahoma City bombing, the President
issued a directive for government agen-
cies to take action to protect government
facilities. In response to this Presidential
directive, the GSA developed criteria for
evaluation of acceptable levels of protec-
tion from glass fragment hazards in a
terrorist bombing. These criteria are
part of the comprehensive security crite-
ria (GSA Security Criteria, Final Working
Version, January 1997) developed by the
GSA, which includes physical security,
electronic security, and many other cri-
teria for blast considerations. The GSA
has indicated that manufacturers must
test their window products against the
criteria to evaluate the performance of
these products in blast situations if they
want to be considered for use in GSA
buildings.

Most government buildings have been
assigned a threat level or security risk
potential. The most vulnerable buildings
are considered E buildings. These would

typically be US embassies in very dan-
gerous areas. An E building is built
accordingly with highly resistant blast
walls and thick bullet and bomb blast
resistant glass. Most government build-
ings, however, are already built and must
each be brought up to their security risk
level with a retro-fit procedure. These
buildings are generally assigned a level C
building or medium threat level, or a
level D building or the highest threat
level for a retro-fit situation. The GSA
established two different minimum blast
level protection levels, often referred to
as GSA level 1 and GSA level 2. 

ACE/Security Laminates has met both
the GSA Level 1 and BMAG Level 1.  More
recently a new standard has been intro-
duced. With the possibility of large
blasts in close range of vulnerable build-
ings, a new group was formed to evalu-
ate this possibility. The new group, The
Blast Mitigation Action Group (BMAG,

GSA Level 1

GSA Level 2

Protection

Level

C Buildings

D Buildings

Building

4 psi with impulse
rate of 28 psi-msec

Minimum 

Blast Level

4 psi with impulse 
rate of 60 psi-msec
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see www.whatisbmag.com) has estab-
lished two new levels. 

To qualify for high-end D buildings you
must be able to withstand, through
independent third-party testing, a GSA
level 2 blast of approximately 2,500
pounds of explosives at 200 feet.  To
date, no manufacturer has been able to
meet these new standards.  On
September 10, 2001, ACE tested its lam-
inates with ABS Consulting and the
Canadian Explosives Research
Laboratories and came very close to
reaching the GSA Level 2 standard -

obtaining passing grades ACE's higher
end products with test results such as
9.3 psi with 71.9 psi-msec, 7.0 psi with
92.7 psi-msec.  Unfortunately, the test-
ing engineers were not able to create a
controlled blast with a minimum of 10
psi (although impulse rates of 88psi-
msec and higher were obtained) prior to
the tests being called off due to the
events of September 11, 2001.  ACE is
currently reorganizing testing for 2005
in order to become the first and only
security laminate manufacturer to meet
these new standards.
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The Product

ACE's core strength in the marketplace
is its technology, more specifically, its
laminating process.  The process
enables ACE to join multiple layers of
film together in order to provide a
thicker, and hence safer, laminate.
Currently, ACE is the only company that
has been able to create a 20 mil laminate
from four layers of film and anticipates
using this laminate to meet the US gov-
ernment's highest bomb and blast
resistance standards - standards that
have not been met by any laminate pro-
ducer as of yet.  Moreover, our technol-
ogy goes beyond the laminate itself but
also includes proprietary anchoring
systems for the window frames.  As you
learn about this business, you will
understand the unique properties
required to protect windows under
extreme conditions.

ACE spent many years developing a
proprietary adhesive for PET laminates
in order to make ACE laminates the

strongest on the market.  ACE laminates
are continuously developed to provide
greater strength and bullet and bomb
resistance and are third-party tested to
ensure that they meet the highest stan-
dards set by the industry (ANSI and
UCL standards) and the U.S. govern-
ment (GSA standards).  ACE has, to
date, achieved the highest recorded test
scores and continues to provide best-of-
breed laminates because of its ability to
create multi-layered laminates with its
proprietary adhesive.  Most large manu-
facturers use standard window-tinting
adhesives with all of their incumbent
weaknesses and are essentially prevent-
ed from producing higher-grade prod-
ucts due to the deficiencies inherent in
window-tinting adhesives.

One major reason most safety films fail
the ULC test is their adhesives, which
harden and dry over time.  Hard and
dry adhesives lose their elasticity.  Since
elasticity is necessary as glass expands
and contracts, it is a prerequisite for
eliminating delamination. There are
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three major factors that accelerate the
degradation of non-elastic adhesives:
extreme cold, extreme heat and temper-
ature ranges with a variance of over 50
degrees during the normal course of the
day.  Examples of adhesive failure are
apparent in automobiles, where the
same type of adhesives is used in tinting
films.  Adhesive failure can also be seen

in windows treated with safety film that
have weathered an earthquake or vio-
lent wind loads.  The cracked and bro-
ken glass shifts or is forced inward slid-
ing past the lower pieces; glass frag-
ments shear off the thin safety film and
separate, falling away or risking being
blown inward.
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The consumer marketplace has been
largely untouched by the large manu-
facturers of security films and safety
laminates - the two most active market-
place sellers are window and solar tint-
ing companies and glass manufacturers
and installers.

Glass manufacturers and installers are
not effective in this marketplace for two
important reasons: (i) they typically
prefer to sell their own, competing
products as opposed to lower-margined
laminates; and (ii) glass manufacturers
and installers have greater reach in the
new construction market with concur-
rent limited reach into the retro-fit
market.

The window and solar tinting compa-
nies fail to adequately serve the market
in two respects: first, they can only offer
safety films as opposed to the higher-
end security laminates; and second, the
window and tinting companies train

their employees to apply tints to win-
dows - they don't train employees to
install higher-end safety and security
products, which require a different skill
set from an installation point of view as
well as from the consumer confidence
point of view.  The importance of this
last point cannot be understated -
everyone has seen a vehicle tint job with
bubbles or elongated delaminations
and therefore the perception amongst
consumers that the laminates are being
installed professionally with an eye to
protecting their family and property is
crucial for success in the consumer
marketplace.

The consumer market is divided in 3
segments: residential, commercial and
automotive.  These segments are all
addressed in a different manner.  For
residential and small commercial, sales
people are required to make calls on
prospective customers whereby the
larger office buildings require a more
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sophisticated network of real estate
managers and construction companies,
as well as engineers and architects.
Finally, the automotive sector requires
access to new car dealers and this
industry has inherent expertise in up-
selling customers to features like glass
protection. 

To qualify a dealer interested in pur-
chasing rights to a territory, we are
looking for people that can show
expertise or access to one of the three

consumer segments initially.  Our typi-
cal dealers are familiar with the con-
struction industry or have been
involved in consumer sales, including
some times alarm businesses.  The
effectiveness of their local marketing
plan is the key to success and our sales
representatives will follow closely their
progress over the first year, in addition
to any regular dealer support initiatives
that are part of our actual operations.
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US Federal Government

• Upgraded threat-risk analysis of 
11,000+ government properties; 
multi-year, multi-billion $ 
implementation schedule for 
retrofit 

• Creation of new BMAG standards 
for highest security threats

• Incentives for States to initiate 
glass protection regulations

• US Homeland Security initiative

Global

• Foreign governments following 
US government's initiatives 

• Increasing need to protect proper-
ty from civil disturbances

Consumer and
Commercial

• Increase in number of natural 
disasters -  hurricanes, tornados 
and earthquakes

• Increase in violent crimes in 
urban areas

• Insurance companies welcome 
security initiatives that reduce risk 
of property theft

Why is ACE brand powerful? Because of
our unique commitment to quality,
national advertising programs, constant
innovation and focus on security.

Highest
Threat

Lowest
Threat

BMAG 2

GSA

BMAG 1

GSA1
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Welcome to ACE/Security Laminates Inc!

In this section, we will provide some biog-

raphical background on our company.

ACE is a Canadian company, founded in

1993 by Mr. Peter Fabian, to manufacture

and distribute safety laminates.

Mr. Fabian is a contractor with a back-

ground in the television production sector.

He was able to note that a laminate applied

to glass had surprising properties in the

event of an impact. This provoked him to

invent a resistant laminate even more resist-

ant than what existed then on the market.

This was put into research with specialized

equipment, and with the assistance of engi-

neers, conceived a new process that would

create a very powerful multi-layered lami-

nate. In 1996, our product had 3 layers and,

once marketed, became a product that

immediately developed the company. In

1999, new research was undertaken to

develop an even more powerful product. At

the end of 2001, ACE laminate SL20, the

most powerful rolled-iron product of 4 lay-

ers, was the only product with 4 layers of

polyester and impact resistant adhesives.

This resulted in a product and process used

by ACE to assemble its laminates. This

process also makes it possible to increase

the resistance of the basic product while

maintaining a great malleability. The result

is a very resistant laminate, yet transparent

and flexible. And to prove it, ACE under-

went very demanding independent tests

that showed the extraordinary properties of

our laminates (see the technical handbook).

Ace's success was formed through a net-

work of dealers that is present in forty

countries. 90% of our sales consist of

export sales. You will have the chance dur-

ing your training session to meet the princi-

pal personnel who direct the company, as

well as those who will be able to inform

you of more recent developments. The

goal of this handbook is to familiarize you

with the many factors that will make your

dealership a success. Our approach will

require your participation, specifically your

comprehension of this industry. Your
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answers to the questionnaire will enable us

to ensure that this training is highly prag-

matic.

We will also discuss the basic concepts of

the market and its various methods and

intricacies. We will review the 6 principal

niches of the security laminate market and

some of their characteristics. We will also

examine the various forms of publicity that

can be employed and certain distinctive

aspects of our sales approach. We will dis-

cuss a phased approach to your launch,

including the small details, in order that you

may launch a successful dealership quickly.

We will require an initial 90-day plan, with

focus on marketing.

The two subsequent sections will deal with

elements of management. Initially, we will

discuss sales management, and then the

various aspects of the daily management of

your dealership and how the contribution

of the ACE team can help you be success-

ful.

What is our Mission?
Our objective is as follows: To offer a high

quality service to our customers due to the

most powerful range and most effective

security laminates that exist in the entire

world. Our slogan: To protect people and

their property everywhere. ACE is emerg-

ing in a market that is in full growth.

Without the strong presence of our net-

work of dealers, ACE cannot fully benefit

from the many opportunities that exist. We

work together with contractors who take

up the challenge to make ACE security

laminate products the leading window and

glass protection products in the world.
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Our Clients
ACE/Security Laminates™ has completed

a diverse range of projects. Some of our

larger projects have included government

agencies, airports, police forces, embassies,

and corporate organizations in the US,

Canada and around the world. We work

with our clients to ensure that we provide

the best safety and security possible to ful-

fill each individual's needs. With more than

forty years of collective industry experience

in the safety and security industry, ACE

produces, installs, continually develops and

tests our products to meet the expectations

of today's high demand for safe and secure

environments in which we live and work.

ACE's primary markets include the US,

Canada , the Middle East , parts of Asia,

and Europe . Many of our clients around

the world have utilized our ability to pro-

vide safety and security solutions in order to

protect themselves from damage caused by

bombs, bullets, break and enter, severe

weather, and civil unrest. The partial listing

below identifies some of the projects ACE

has completed worldwide.

• Government buildings - US National

Archives, various military facilities,

Canadian Parliament Buildings 

• Airports - Logan Airport , Boston,

Boeing 

• Shipping companies and cruise line ter-

minals; UPS, TECO,

• High tech companies such as IBM and

Compaq Computers, Cognos 
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• TV stations - Fox Television Studios 

• Grocery stores - Loeb/Provigo,

Loblaws, Pizza Pizza 

• Public offices, schools, hospitals 

• Corporations - UPS Courier, Sarah Lee

Pastries, Hugo Boss Stores, Ritz

Camera, Sears, Bell Call Centers, pub-

lishing firms, liquor stores, gun shops,

Marks Work Warehouse 

• Medical centers and pharmacies,

Walgreen's, Shoppers Drug Mart 

• Embassies around the world 

• Financial institutions - World Monetary

Fund, Revenue Canada 

• Museums - Royal Canadian Mint 

• Nuclear power plants 

• Army bases- various locations 

• Police agencies- FBI, CIA, RCMP and

Canadian Justice Department 
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DATE PRESS RELEASE TITLE 

June 14, 2005 ACE laminate to be installed on vehicles in Iraq

May 13, 2005 ACE appoints new board members

March 11, 2005 ACE announces its alliance with the Canadian leader in auto
glass

May 4, 2005 “Another Break-Through in China” - China Taking Security
Seriously: ACE Security Laminates announces a 250% increase
in roll orders from China

February 24, 2005 ACE Protects Another Major Canadian City

December 17, 2004 ACE/Security Laminates Corporation - New Authorized Dealers
Joining ACE Dealer Network

November 25, 2004 ACE/Security Laminates Corporation Finalizes its Private
Placement

September 2, 2004 ACE/Security Laminates™ Corporation “ACE Announces
Second Quarter Results”

August 24, 2004 ACE/Security Laminates™ Corporation "Assignment of Shares
by President/CEO to Employee Trust"

August 9, 2004 ACE Announces Proposed Private Placement

July 27, 2004 ACE awarded Metropolitan Life Building contract and Peter
Fabian Nominated chairman of Canadian Corporate Leadership
council of the UN

                            

http://tsedb.theglobeandmail.com/servlet/WireFeedRedirect?cf=GlobeInvestor/tsx/config&date=20040902&archive=cnw&slug=1209026399
http://www.cnw.ca/en/releases/archive/July2004/27/c6363.html
http://www.cnw.ca/en/releases/archive/July2004/27/c6363.html
http://www.cnw.ca/en/releases/archive/July2004/27/c6363.html
http://www.cnw.ca/en/releases/archive/August2004/09/c9765.html
http://tsedb.theglobeandmail.com/servlet/WireFeedRedirect?cf=GlobeInvestor/tsx/config&date=20040824&archive=cnw&slug=1208243721
http://tsedb.theglobeandmail.com/servlet/WireFeedRedirect?cf=GlobeInvestor/tsx/config&date=20040824&archive=cnw&slug=1208243721
http://tsedb.theglobeandmail.com/servlet/WireFeedRedirect?cf=GlobeInvestor/tsx/config&date=20040902&archive=cnw&slug=1209026399
http://tsedb.theglobeandmail.com/servlet/WireFeedRedirect?cf=GlobeInvestor/tsx/config&date=20040902&archive=cnw&slug=1209026399
http://www.cnw.ca/en/releases/archive/November2004/25/c7808.html
http://www.cnw.ca/en/releases/archive/November2004/25/c7808.html
http://www.cnw.ca/en/releases/archive/December2004/17/c6634.html
http://www.cnw.ca/en/releases/archive/December2004/17/c6634.html
http://www.cnw.ca/en/releases/archive/February2005/24/c8052.html
http://www.cnw.ca/en/releases/archive/May2005/04/c4461.html
http://www.cnw.ca/en/releases/archive/May2005/04/c4461.html
http://www.cnw.ca/en/releases/archive/May2005/04/c4461.html
http://www.cnw.ca/en/releases/archive/March2005/11/c3626.html
http://www.cnw.ca/en/releases/archive/March2005/11/c3626.html
http://www.cnw.ca/en/releases/archive/May2005/13/c9219.html
http://www.cnw.ca/en/releases/archive/June2005/14/c1655.html
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July 7, 2004 ACE Nomination of an Additional Director and Stock Option
Grants

June 30, 2004 ACE/Security Laminates™ Corporation “Federal Schedule
Supply Contract”

June 17, 2004 ACE/Security Laminates™ Corporation “ADT Canada”

June 8, 2004 ACE/Security Laminates™ Corporation “Department of the
Army”

June 3, 2004 ACE/Security Laminates™ Corporation “Banco Provincial
Venezuela”

June 3, 2004 ACE/Security Laminates™ Corporation “First Place Security
Presentation Award

June 2, 2004 ACE/Security Laminates™ Corporation “Glass Award”

June 2, 2004 ACE/Security Laminates™ Corporation “US Naval
Headquarters Washington DC”

May 26, 2004 ACE has Completed its Initial Public Offering of 6,000,000
Common Shares.”

May 25, 2004 ACE/Security Laminates™ Corporation “Goes Public”

                         

http://www.cnw.ca/en/releases/archive/May2004/25/c7063.html
http://www.cnw.ca/en/releases/archive/June2004/02/c0227.html
http://www.cnw.ca/en/releases/archive/June2004/02/c0227.html
http://www.cnw.ca/en/releases/archive/June2004/03/c0724.html
http://www.cnw.ca/en/releases/archive/June2004/03/c0725.html
http://www.cnw.ca/en/releases/archive/June2004/03/c0725.html
http://www.cnw.ca/en/releases/archive/June2004/03/c0724.html
http://www.cnw.ca/en/releases/archive/June2004/03/c0724.html
http://www.cnw.ca/en/releases/archive/June2004/08/c2512.html
http://www.cnw.ca/en/releases/archive/June2004/08/c2512.html
http://www.cnw.ca/en/releases/archive/June2004/17/c5793.html
http://www.cnw.ca/en/releases/archive/June2004/30/c9651.html
http://www.cnw.ca/en/releases/archive/June2004/30/c9651.html
http://www.cnw.ca/en/releases/archive/July2004/07/c1418.html
http://www.cnw.ca/en/releases/archive/July2004/07/c1418.html
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Corporate Profile

ACE Resists

ACE and the Competition

ADT and ACE

Smash and Grab Protection

Vehicle Protection

Hurricane Protection

Pharmacy Surveillance

ULC Standard

Bullet Resistance

Car Bomb Demonstration

BMAG Testing

Frontiers of Construction

Fox 9 News

      

http://www.usace.com/Videos/Videos_Fox9News.htm
http://www.usace.com/Videos/Videos_Frontiers.htm
http://www.usace.com/Videos/Videos_BMAG.htm
http://www.usace.com/Videos/Videos_Car_Bomb.htm
http://www.usace.com/Videos/Videos_Bullet_Resist.htm
http://www.usace.com/Videos/Videos_ULC.htm
http://www.usace.com/Videos/Videos_Pharmacy.htm
http://www.usace.com/Videos/Videos_Hurricanes.htm
http://www.usace.com/Videos/Videos_Vehicles.htm
http://www.usace.com/Videos/Videos_SmashandGrab.htm
http://www.usace.com/Videos/Videos_ADT.htm
http://www.usace.com/Videos/Videos_ACE_Competition.htm
http://www.usace.com/Videos/Videos_ACE_Resists.htm
http://www.usace.com/Videos/Videos_Corporate_Profile.htm

